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Rome based designer Marco Capellini has become a well-known name in the Latin ecodesign movement.

Creator of the organization Remade, which promotes design with recycled materials in seven countries; and Matrec, an online resource for recycled
materials, Capellini was in Buenos Aires for a conference organized by the city’s Metropolitan Design Center.

After his presentation, he spoke with TreeHugger about the evolution of green design. In response to those who still refer to the green movement as a
trend, Capellini says, “the consideration of the environment in the design process is not a fashion, it has become an industrial problem and will not go
away.” Learn more in the extended.

TreeHugger: You say that ecodesign is not a trend but an industrial problem and necessity, why?

Marco Capellini: Historically, environmental considerations have not been integrated in the product life-cycle. But these days doing so is not a matter of
conscience, it's a matter of economics and of legislation.

First of all, some materials prices (such as petrol by products) are rising, and in order not to transfer those higher costs to consumers, companies have to
reduce the amount or replace those materials. Take some bottled water companies: they are saying they have reduced the packaging of their beverage
for the environment, but surely they have done so because the price of plastic went up.

Then you have the various legislations that are regulating production, especially in Europe. Countries are setting carbon limits and they are talking about
extended responsibility, which means companies are responsible not only for producing, but for thinking how goods will be disposed at the end of their
life.

In the 1960s, environmental problems were associated to governments and nature, but now they are more and more related to industrial processes.
TH: What do you think has been the main change in the field of ecodesign in the last years?

MC: The raise on the price of raw materials, which is encouraging companies and designers to look for alternative materials with lower costs. There's
also the introduction of the 'strategies' concept. Now ecodesign has different ‘goals’ according to designers and companies interests: it can be to reduce
energy, recycle, reuse, among others.

TH: What's the challenge for the near future?

MC: Ecodesign is an old word; in the future all design will have environmental, social and quality considerations. On the other hand, companies have a
great task in communicating their efforts in the right way. The consumer is more informed and wants to know the whole story of the product, from the
materials that were used to who assembled it and in which conditions, and people don't stand greenwashing.

TH: You are familiar with Latin American green design, what do you think is its main difference with eco products from Europe?
MC: Latin America is less developed in the subject but designers are applying the things they learn a lot faster than we did.

Regarding products, in Europe we are working a lot with recycled materials, whereas in Latin America there’s more attention to reuse. But I'm very happy
to be here in Buenos Aires and to be connected with South American designers because the creativity here is awesome; you can create beautiful things
with very simple but clever ideas.

Next: Who is Marco Capellini and what was he doing in Buenos Aires
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I just wonder how a material with 75% glass and 25% epoxy resin can be called
"eco-friendly" Makes you wonder what kind of loyalties are behind Matrec.
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